
holidaybrands.com.au

We help Holiday Parks  
& Camp Grounds  

attract travellers &   
increase their bookings  

by reaching more of  
their ideal guests. 



BECOME AN  
EXTRAORDINARY  

DESTINATION
WITH GREAT BRANDING + MARKETING



DESIGN  |  WEBSITES  |  SOCIAL  |  PRINT  |  DIGITAL

BE FOUND & BOOKED, FIRST!

We understand the unique challenges We understand the unique challenges 
associated with marketing to caravanners associated with marketing to caravanners 
& campers, & the importance of crafting & campers, & the importance of crafting 
a strong brand that reflects what makes a a strong brand that reflects what makes a 
stay with you special.stay with you special.

Over the past 9 years, we’ve helped parks across 
Australia of all sizes increase their exposure & build 
loyalty with return guests.

If you’re serious about growing your profile, talk to 
us, before your competition does!



SEARCH & SOCIAL ADS

WEBSITES & SEOBRAND & DESIGN

PRINTING

SOCIAL MEDIA

DIGITAL MARKETING STRATEGY & ACTION PLANS

PHOTOGRAPHY

LOYALTY & REWARDSGUEST EXPERIENCEPROMO

SIGNAGE

WHAT WE 
CAN DO



SOME OF THE BRANDS 
THAT TRUST US

POONA PALMS
h o l i d a y  p a r k



BRAND
WEBSITE
PHOTOGRAPHY
SOCIAL MEDIA

After designing a new brand & website to engage travellers and 
highlight what makes the park great place to stay, we helped 
Poona Palms optimise their social media, grow their audience 
quickly & set up results driven ad campaigns that have delivered 
incredible results.

Since the park has seen a significant increase in bookings & 
interest since we started our work, we now manage Poona’s 
social media and website on a regular basis to drive bookings & 
website traffic.

Getting your brand, website, & social 
media right can mean a big boost in 
booking traffic (even off-peak!)!

CASE STUDY

ASSEMBLY POINT

• 10am checkout for all guests
• Shop hours are 8am to 5pn Mon - Sat. and 8am to 4pm 

Sundays
• Children must be supervised around amenities and pool.
• Children must wear protection while riding bikes, 

scooters etc.
• All rubbish to be tied in plastic bags before placed in 

wheelie bins. Return Crab & fish waste back to the water

For your comfort 
& enjoyment 
please observe 
the following:

• Pets accepted at discretion of management and 
must be kept quiet and on a leash at all times. Pets 
must not be left unattended and owners must clean 
up after them. 

• Noise to be kept to minimum between 9pm & 8am
• No rope clothes lines, use clothes lines provided.
• Visitor cars must remain outside the park at all times

POONA PALMS
h o l i d a y  p a r k

BORONIA DRIVE

(07) 4129 8167
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ENGAGEMENT

NEW FOLLOWERSHUGE GROWTH!

 Analytics
Poona Website

All Web Site Data Go to report 

Sep 1, 2020 - Sep 30, 2020

Aug 2, 2020 - Aug 31, 2020

% Change

Sep 1, 2020 - Sep 30, 2020

Aug 2, 2020 - Aug 31, 2020

% Change

Sep 1, 2020 - Sep 30, 2020

Aug 2, 2020 - Aug 31, 2020

% Change

Sep 1, 2020 - Sep 30, 2020

Language Users % Users

1. en-au

  3,262 66.54%

  2,009 60.06%

  62.37% 10.80%

2. en-gb

  874 17.83%

  693 20.72%

  26.12% -13.94%

3. en-us

  681 13.89%

  577 17.25%

  18.02% -19.46%

4. en

  72 1.47%

Audience Overview

Sep 1, 2020 - Sep 30, 2020
Compare to: Aug 2, 2020 - Aug 31, 2020

Overview

Sep 1, 2020 - Sep 30, 2020

Aug 2, 2020 - Aug 31, 2020

Sep 1, 2020 - Sep 30, 2020:  Users
Aug 2, 2020 - Aug 31, 2020:  Users

Sep 2 Sep 4 Sep 6 Sep 8 Sep 10 Sep 12 Sep 14 Sep 16 Sep 18 Sep 20 Sep 22 Sep 24 Sep 26 Sep 28 Sep 30

100100100

200200200

300300300

Users

46.62%
4,884 vs 3,331

New Users

44.67%
4,615 vs 3,190

Sessions

38.46%
6,448 vs 4,657

Number of Sessions per User

-5.57%
1.32 vs 1.40

Pageviews

30.43%
17,850 vs 13,685

Pages / Session

-5.79%
2.77 vs 2.94

Avg. Session Duration

-16.16%
00:02:42 vs 00:03:13

Bounce Rate

3.29%
34.13% vs 33.05%

New Visitor Returning Visitor

18.5%

81.5%

20%

80%

All Users
+0.00% Users

WE 
STARTED

BOOST IN WEBSITE TRAFFIC

CASE STUDY

ASSEMBLY POINT

• 10am checkout for all guests
• Shop hours are 8am to 5pn Mon - Sat. and 8am to 4pm 

Sundays
• Children must be supervised around amenities and pool.
• Children must wear protection while riding bikes, 

scooters etc.
• All rubbish to be tied in plastic bags before placed in 

wheelie bins. Return Crab & fish waste back to the water

For your comfort 
& enjoyment 
please observe 
the following:

• Pets accepted at discretion of management and 
must be kept quiet and on a leash at all times. Pets 
must not be left unattended and owners must clean 
up after them. 

• Noise to be kept to minimum between 9pm & 8am
• No rope clothes lines, use clothes lines provided.
• Visitor cars must remain outside the park at all times

POONA PALMS
h o l i d a y  p a r k

BORONIA DRIVE

(07) 4129 8167
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SUPERCHARGED
ENGAGEMENT >

EVEN DURING THEIR 30 DAYS OF 
TESTING WITH A SOCIAL KICKSTART, 
WE ALSO SO A BIG BOOST IN NEW 
WEBSITE TRAFFIC

NEW 
MAP

NEW
BRAND

IN THE FIRST WEEK OF LAUNCHING 
THEIR NEW STRATEGY, WE TRIPLED  
POONA’S DAILY WEBSITE TRAFFIC & 
THEY TOOK 60 NEW BOOKINGS!

FROM 2,500 FANS 
TO 8,200+! (UP 230%!)



SOCIAL MEDIA 
ADS
CONTENT
STRATEGY

We helped 3 well known Sunshine Coast Holiday Parks boost 
their social media following & supercharge their engagement 
(times each post was seen or actioned) in just one month!
On top of this their booking traffic increased right away!
Following a successful initial campaign to test various audiences 
and content styles, we delivered a content strategy & blueprint 
for each park so they can manage their social in house knowing 
what to post (& when) for best results.

How would you like to more than 
double your followers & exposure every 
month whilst increasing bookings?

CAMPAIGN 
WINDOW

NEW FOLLOWERS

+2,453 NEW PAGE LIKES

ENGAGEMENT

AVERAGE 
REACH AFTER: 
1620
Average reach 30 days 
prior: 887

CASE STUDY

COOLUM

CONTENT

hello@holidaybrands.com.au

holidaybrands.com.au

1300 627 783

SOCIAL SCHEDULE - WEEK 4 

POST 1

POST 2

POST 3

POST 4

ty
pe Travel Tips

Funny

Local Area/To 

Do

Local Area/ 

Engagement

da
y Tuesday

Thursday
Saturday

Sunday

im
ag

e

FB

Have you got a caravan 

or camping hack?

Comment below.

Check out these handy 

hacks!

https://blog.camper-

mate.com.au/advice/

camping/7-camping-

hacks-you-will-actually-

use/

Wow, the Real Richness study by 

CCIA found:  (2017)

- 85% of campers felt closer to 

their spouse/partner compared to 

65% of non-campers

- 96% of campers believe that 

camping can make you happier

- 95% of campers believe that 

camping reduces stress

- Campers are comparatively hap-

pier, more satisfied, optimistic and 

energised than non-campers

- Campers are less stressed, 

bored, frustrated and lonely than 

non-campers

- 94% think that camping teaches 

children life skills 

So many up sides, so little down 

sides!

Destress and reset your body clock 

with us!

Who’s up for a smooth coffee, 

a freshly baked treat and 

some boutique shopping?

Check out the Coolum Espla-

nade for incredible restau-

rants and unique shops!

Ma Boulange Cafe Patisserie 

has amazing coffee, freshly 

baked goodies and incredible 

cafe food!

We think we’ve got the best 

location on the Sunshine 

Coast!

Have you stayed with us? 

Share your Coolum pics in the 

comments!

#

#coolum

#coolumbeach

#sunshinecoast

#qldholidayparks

#qldcamping

#traveltips

#ccia

@mbcafepatisserie

#coolumcafe

#freshcoffee

#sunshinecoast

#coolum

#weekenddrive

#coolum

#coolumbeach

#sunshinecoast

#qldholidayparks

#qldcamping

BOOKING TRAFFIC

SOCIAL MEDIA POSTING SCHEDULE

COOLUM BEACH HOLIDAY PARK

Based on the testing results, the following post types perform best on your page. Ideally post these every 1-2 weeks. Pages should have 3-4 posts per week.

OTHER POST TYPES 

TO BE INCLUDED 

OCCASSIONALLY:

Travel Tips

Tips or hacks relevant to caravanning 

or camping. 

Weekend Wrap Up

Post pictures taken during the week or 

over the weekend of guests enjoying 

park.

Staff Profile

Feature staff member. 

Add trivial information about them.

“What is ____ doing when they’re not 

welcoming our guests? In their spare time 

they love to ______.

Local Thing To Do

Local business or attraction

Share Of Relevant 

News Article

Resharing relevant news or articles 

relevant to caravaning, camping or 

sunshine coast region.

Significant Days

Be sure to celebrate and mention 

key dates (Christmas, Fathers Day, 

Mothers Day etc)

Even better if you can include a photo of 

that occasion at the park (mothers drinking 

wine on a site for Mothers Day)

Also consider other non major days - eg 

“National Nurse Day” “National Pet Day” 

etc.

Hashtags can help 

increase your exposure 

be showing your content 

to people browsing those 

hashtags who may not 

know about you.

Here are some relevant 

travel or popular hashtags 

that may benefit.

Just add them to the end 

of your posts

REGULAR POST TYPES

HASHTAGS

IN-ACTION 

ACCOMMODATION

BEACH/

LANDSCAPE
PARK FACILITY

GUESTS IN  

ACTION

DOG FRIENDLY

MEME OR  

‘COMMENT’ POST

Share an image of 

your accommodation 

being used.

High res and high 

quality images work 

best with full sunshine.

‘In-action’ means 

accommodation ‘being 

used’ or as you see them 

around park.

Sites with vans (or at least 

vans in background), 

Cabins with glass of wine 

on veranda with vans in 

background, Dog laying 

next to van etc.

Extra points if you can 

include beach with 

accommodation or people 

walking to beach.

Share a ‘pretty’ 

landscape or beach 

image of Coolum.

eg, "No Filter Needed”

“We love our little part 

of the world”

“No wonder we were 

voted best beach”

“There are so many 

hidden gem spots near 

us for you to explore”

Share picture with a 

short caption of one 

of the park facilities 

or features (non 

accommodation)

Captions about what 

it’s like to use that 

facility perform better 

eg: “Nothing like 

meeting new mates 

over a sizzle steak at 

our Camp Kitchen”

“Love seeing kids 

making friends over a 

game of Marco Polo at 

the pool” 

Post photo of guests 

enjoying park 

Eg:

- Post a pic of a couple 

enjoying their site and 

post some info about 

them

- Post a pic of a family 

using the camp kitchen 

with info about who 

they are and where 

they’re from

- Reshare photos or 

posts guests have 

tagged the park in.

(ask permission of course)

A post related to pet 

friendly camping. 

- Funny picture of dog 

camping

- Dog at park with dog 

profile 

 (This is Jet, he loves 

camping at Coolum with 

his owners XXX)

- Link to dog travel 

tips etc

Can tie in with any 

other post types but 

idea is to get audience 

to comment or share 

the post.

Name memes like 

‘people who love 

caravanning’

(remember to brand as 

these get reshares)

or 

‘share your pics of 

your stay with us’

1300 627 783  |    hello@holidaybrands.com.au  |  holidaybrands.com.au

TOP TRAVEL HASHTAGS (RELEVANT)

#travel

#familyholiday

#grouptravel

#holidayathome

#adventure

#holiday

#good2go

#photooftheday

#wanderer

#memories

#friends

#live

#roadtrip

#traveltips

#greynomad

#explore

TOP DAILY GENERAL HASHTAGS 

#mondaymotivation

#tuesdaytip #tuesdaytrivia

#wednesdaywisdom

#tbt (throwbackthursday)

#fridayfeeling #fridayfun

#saturdaymorning

#sundayvibes

#photography

#sunset

#beach

#fun

#wanderlust

#sunshinecoast

#queensland

#thisisqueensland



BRAND
SOCIAL MEDIA
WEBSITE
REWARDS 

Trusted by Family Parks to manage their brand, website experience 
and digital strategy for over 9 years, we’ve delivered some big wins:

Designed the entire FP brand across three channels.  
Corporate, Park Brand, and Rewards Brand. 
Managed the deployment of new brand across the organisation & 
it’s member parks across Australia & New Zealand.

Developed and implemented new marketing strategy and park 
member returns. Cutting annual costs by 30% & increased exposure 
by 8x (AU) & 14x (NZ).

Designed and deployed new ANZ membership rewards program, 
increasing value and eliminating hefty annual costs

Designed and project managed new website build - including 
user experience planning, and first of it’s kind map locater with 
integrated member rewards listings.

Cross Media Advertising campaign development with co-campaign 
management (Better Homes & Gardens, National TV etc)

E-news communications & member updates, improving read rate by 
200%+

Ran a social media kickstarter post Covid to establish new strategy 
for ad campaigns and content

Design, planning and print management of annual magazine

What if you could trust one place to 
manage your brand, your strategy, 
and your marketing results?

CASE STUDY



GET AHEAD OF YOUR COMPETITION. 

BE FOUND, & BOOKED, FIRST!

1300 627 783   holidaybrands.com.au

MARKETING + BRANDING FOR HOLIDAY PARKS


